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I'm Viktoria Coffey, a Ukrainian-born corporate designer based in Nashville,
Tennessee. With nearly a decade of design experience, | create clear, cohesive
brand experiences that balance strategy with thoughtful visual design. | value
efficiency and well-built workflows, including streamlined proofing processes
that improve accuracy, support collaboration, and keep projects moving forward.
My background spans brand identity, print, digital, web, and motion, helping
organizations communicate with clarity and confidence.
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Publication NAYL
Design

Responsible for cover design, article layouts, recurring
department pages, advertisements, and infographics for
the Tennessee CPA Journal. The publication brings industry
news, technical information, and member updates to an
audience of accounting professionals.

The design work includes establishing visual hierarchy,
arranging imagery, and organizing text so readers can
navigate both technical articles and shorter features.
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elements give the journal a familiar identity while
allowing individual stories their own look. Responsibilities
also include incorporating revisions and checking content
(Y i ‘ andrysted and formatting throughout the proofing process.
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PowerPoint
Presentation

i Innovation
DESIg n Strategy Update

Responsible for designing and building an innovation BOARD OF DIRECTORS WORKSHOP
strategy presentation in PowerPoint for a TSCPA board
workshop. The deck brings together research findings,
membership concepts, and financial information to help
leadership review proposals and discuss next steps. "[T’L? TSCPA &R
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Innovation Strategy Refresh Professional Context Drives Engagement More Than Member Type.

Participation pattemns cluster more strongly around firm size and

Sequence Key Findings & Recommendations
professional role than around formal membership type,

Current Project Priorities and Progress
Education anchors the
membership value; firm size
determines how it should be
packaged.

Executive
S u m m a ry Financial Impact Analysis

Next Steps

Small And Large Firms Fundamentally Engage Differently. Small
firms rely on TSCPA as their primary source of CPE, community, and
advocacy, while large firms operate with internal leaming infrastructure
and engage mare selectively.

Proposed Value Add Offerings

In addition to individual membership, TSCPA should
offer two firmwide membership packages, one tailored to small firms

Discussion & Questions and one to large firms.
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PATHWAY TO ENTITY MEMBERSHIP MODEL @TSCPA
OUR COMMITMENT small and regional Tennessee accounting organizations with 1 - 30 professionals
4 5 Emerging TSCPA walks alongside (CPAs, accountants and client-billable staff).
Professional members at every stage
g of your career. 6 pilot small firms anboarded in November from 3 size tiers to validate model concept.
Entity membership includes all professionals with Exclusive discounts for conferences/events with cancienge
Succassful individual member benefits registration services
Student Candidate Group Billing for improved administrative efficiency additional complimentary CPE
Toolkits and Resources for topics such as practice Monthly/Quarterly small firm forums and roundtable discussions

management, talent trends, technology tips . . .
B & Small firm newsletter andjor thought leadership articles, guides and

Individual Coaching Collaboration chs ists.

Experienced Radiced Life Recommended CPE (podcasts, webcasts, live Multi-state Gffice Hours for live engagement opportunities to

CPA Member streams) tailored to small firm needs connect with SMEs and noncompeting peers
Newly @ @
m:::“ 0‘. u Engagement Patterns: KPIs to be tracked and reparted during/after pilot

FINANCIAL IMPACT SCENARIOS

Dues Dues
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. . . . SolgLTaconer Decrease] ' =0 . Decrease)
The design turns detailed content into visuals et e
X . Current Model Dues Revenue Current Model Dues Revenue |
that are easier to follow. A pathway diagram G T
. R . (Sequence Recommendation) (Sequence Recommendation)
illustrates the membership journey, tables organize it Ty
. . . . (Staff Recommendation) (Staff Recommendation) ‘
financial comparisons, and voting slides encourage
i : f Pues SCENARIO 4: pues
participation. Consistent typography, color, and . TotalDues | Increase/ il SCNARIOM: TotalDues | Increase
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icons give the presentation a cohesive look.

Current Model Dues Revenue Current Madel Dues Revenue

Discount Model Discount Model

(Sequence Recommendation) (Sequence Recommendation) ‘ |
Premium Model Premium Model

(Staff Recommendation) (Staff Recommendation)

Which regional
membership model
THE OPPORTUNITY THE CURRENT GAP name do you like best?

TSCPA has strong talent programs

and student engagement, but

lacks structured bridge to convert

that momentum into long-term Successful Candidates face an abrupt jump from 50 to 5260 ( q

professional membership. society dues (+ chapter dues) with minimal onboarding. . TN CPA Alliance Independent Acceuntlng
= : ‘ Practices

The membership lifecycle exists on paper but transitions
between member stages are unguided.

. - Newly licensed CPAs enter Fellow membership without
TARGET AUDIENCE sufficient orientation to TSCPA's value.

Other Suggestion

Individual Students, Emerging .
t i o Early career members disengage before engagement habits.
Professionals, Successful/Provisional i eag Eag

Candidates, and newly licensed CPAs arefmiyesatlisied i i . TSCPA Collective

within ‘heirf_‘”t 5 years post licensure Many firms do not invest in young professionals missing
and Group Billed organizations who early opportunities for development and retention.
currently exclude young professionals.

The slides were built in PowerPoint so text,

figures, and graphics could be updated as the Disc USSion &
presentation evolved. Selected details have -
Questions

been obscured in these portfolio samples.

T5CPA

SCHOLARSHIP
PROGRAM

More Than $275,000
Awarded in 2023!

Learn more at o
www.tscpacom/scholarships o~
—

CONNECT WITH US! . . . . . the educational &
memorial foundation

The Educational & Memorial Foundation of the Tennessee Society of Certified e

Public Accountants pro cholarships to accounting students in Tennessee. ofTS ‘ PA

For all eligibility requiremes -pa.com/scholarships.

Questions? Contact Megan Williams at 615-377-3825 or mwilliams@tscpa.com.

Social Media
Design

Responsible for designing social media graphics for Belle Aire Baptist
Church, including event promotions, speaker announcements, and
community programs. The work combines typography, photography,
and color to give each message a clear focus and make dates and
next steps easy to find. Individual events have their own visual
character while retaining the church’s identity across the series.

QUALITY.
STABILITY.
DEPENDABILITY.

ARCOSA

ARCOBAMARING.SOM ! ._ ARCOSA

The largest manufacturer of barges used
transport cargo on LS. inland wateruays. 1 MARINECOM M A R l N E

Print Ad ARCOSA

Design MARINE
ARCOSA

Responsible for the layout and visual design of

print advertisements for Arcosa Marine, using the ARCOSAMARINE.COM
7 Tcti g i Largest U.5. manufacturer of

Fompany s existing brandlnq to comm.u.n.lcate s

its products and manufacturing capabilities. ARCOSAMARINE.COM

The work combines industrial photography,
bold headlines, and an orange-and-gray palette,
with careful placement of supporting copy and
website information. Consistent brand elements
connect the advertisements while giving each
layout a distinct focus.
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